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Welcome to World Foothalf Summit's
Brand Manual

These guidelines outline the main criteria for how to use our brand identity
effectively, so that all brand contact points look and sound consistent.

This document will take us through the various sections that make up the
visual universe of World Football Summit.
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Our logo is at the heart of our brand. It is unique and captures the essence
of World Football Summit, and should be used in all of our communications
without altering its order or composition. The following criteria are a guide

to how to use our logo most effectively.
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Our logo is the most important element
of the brand. It is based on the full brand
name together with dynamic diagonal
elements that bring recognition to the
whole and at the same time convey a
sporty character. These elements create
a unique and differentiating logo.

y 4

WORLD

FOOTBALL
SUMMIT
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Version

Our logo can be used in “Rebel Yellow”
and “Serene Blue”. Using elements
within the communications deck, the
version of the logo to be used can be
determined, with the objective of
achieving maximum contrast and
legibility If the background is dark, we
should use the logo in “Rebel Yellow”.
If the background is light, we will apply
the logo in “Serene Blue”.

\WORLD
FOOTBALL
“SUMMIT

\WORLD
FOOTBALL
SUMMIT
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In cases where for technical reasons it is
only possible to print in black or white,

our logo can be adapted and used in

either of the two options. S U I\II I\II I T
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Version

In images, we will use the version that
generates the most contrast according
to the background of the image, always
making sure it is clear and legible.

I WORLD
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Introduction Minimum printed size
Logo

Responsive version

WORLD
FOOTBALL

Egrlir \\\ y 4 \\\ _SUMMIT

Textual expression 30 mm
Visual
Overview Argq.

F O O I BA I I Minimum digital size
Services WORLD/

FOOTBALL

- SUMMIT
The Club .

\\

Global Events

Track Events

The Most Inclusive Match 80 px

\\

Safety Area Minimun Sizes

In order to show off our logo as well as possible and so that no other For greater efficiency in digital environments and
element invades its space, a security area has been created so that it can printed applications, our logo can never be produced
stand out. The security area will always be three times the digital element. below the defined sizes.

Brand identity manual
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Alteration of elements

WORLD |,

Use of the online logo

WORLD

FOOTBALL ~OCEALL

~ SUMMIT

Use gradients

\WORLD
FOOTBALL
“SUMMIT

Incorrect uses

Our logo is one of the most important brand elements, so we cannot alter

“SUMMIT

Logo deformation

WORLD
FOOTBALL
'SUMMIT

its shape or composition. Please treat it with the utmost respect.

\WORLD
FOOTBALL
'SUMMIT

Size alteration
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Use of mask
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Responsive version

We have at our disposal the responsive
version of the logo, it keeps the same
gestures and elements as the official
logo, in order to maintain the highest
possible brand recognition and
association. We will always apply it in
secure environments where we are sure
of brand recognition. of brand
recognition; internal communications,
(RRSS), web and reduced sizes.

13



WFS

Introduction
Logo

Responsive version
Color

Font

Textual expression
Visual

Overview Arq.
Global Events
Track Events
Services

Awards

The Club

The Most Inclusive Match

Brand identity manual

Responsive version

Our logo can be used in “Rebel Yellow”
and “Serene Blue”. Using elements
within the communications deck, the
version of the logo to be used can be
determined, with the objective of
achieving maximum contrast and
legibility If the background is dark, we
should use the logo in “Rebel Yellow”.
If the background is light, we will apply
the logo in “Serene Blue”.

v d

WEFS

v
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Responsive version
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Responsive version

In cases where for technical reasons it
is only possible to print in black or
white, our logo can be adapted and
used in either of the two options.

15
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Logo
Responsive version _ :
In images, we will use the
Color version that generates the most
Font contrast according to the

background of the image,
always making sure it is clear
Visual and legible.
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Color

WFS

15 mm

Font
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WFS

40 px

Safety Area Minimun Sizes

In order to show off our logo as well as possible and so that no other For greater efficiency in digital environments and
element invades its space, a security area has been created so that it can printed applications, our logo can never be produced
stand out. The security area will always be three times the digital element. below the defined sizes.
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Alteration of elements Use of the online logo

WFS

Use gradients Logo deformation

WFS

WFS

Incorrect use

Our logo is one of the most important brand elements, so we cannot alter
its shape or composition. Please treat it with the utmost respect.

Use of non-corporate colors

Logo rotation

WFS  \NFS

Size alteration

v 4

WFS

v 4

Use of mask

\WES
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Color is an essential component of our brand and is what makes a
communication immediately recognizable.
Our palette is modern, elegant, powerful and rebellious.

20
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Main color

Serene Blue is the color with the
greatest impact at World Football
Summit. It is a color that conveys
stability, strength and prestige.

Serene
Blue

#00121e

RGB 0/18/30
PANTONE® 296C

CMYK 100/44/10/91

21
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seconary Golors

Rebel Yellow and Rebel Blue are the secondary
colors of World Football Summit. They are
colors that convey modernity, character and
echo our brand personality.

Henel
Yellow

#defa00

RGB 222/250/0
PANTONE® 387C
CMYK 11/0/91/0
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seconary Golors

Rebel Yellow and Rebel Blue are the secondary
colors of World Football Summit. They are
colors that convey modernity, character and
echo our brand personality.

He0e
Bille

#2d2df5

RGB 45/45/245
PANTONE® 293C
CMYK 100/70/0/0
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supporting colors

The colors “Elegant Dark” and
“Elegant Light” add elegance to the
ensemble. They are colors designed
to be used in key moments. Where it
will never be more prominent than
“Serene Blue”.

Hegan
10T

#cec9bd

RGB 206/201/189
CMYK 12/10/14/0
PANTONE 7534 C
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World Football Summit’s font is essential to shape brand communications. It
is a font chosen to emphasize the values of the brand and create a direct link
with the brand, through its shapes and finishes. The following section tells us
how to use the font of our brand to ensure that it is always used to its full

potential.

26
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anukatype

Anetwortk for

J0Sitive Impact

Fon

Font is the voice of our message and

brings together the personality and
character of our brand.

For headlines our typeface is
Manuka.

Manuka is a font with impact,
character and high recognition.
NOTE:

The system font that replaces
Manuka is League Gothic.

We will use it where Manuka is not
available. For example; for email

texts or external PPT presentations.

League Gothic
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PT Serif

At WEFS, we have always gone beyond, looking for new horizons
that make our sector evolve. Today, more than ever, it is clear to
us that the soccer industry as we know it must move towards a
modern and progressive industry, more inclusive and fairer for all
of us who are part of it.

At WES, we have always gone beyond, looking for new horizons that make our
sector evolve. Today, more than ever, it is clear to us that the soccer industry
as we know it must move towards a modern and progressive industry, more
inclusive and fairer for all of us who are part of it.

Fon

PT Serif is our support font. It is a
font that gives us seriousness and
elegance. We will always use it for
consecutive text bodies, to ensure
good legibility. NOTE: The system
typeface that replaces PT Serif is
Times New Roman. We will use it
where PT Serif is not available. For
example; for email texts or external
PPT presentations.

Times new Roman

28
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Correct spelling

AtWFS we have always @one heyond, lookine for new A

florizons that make our Sector evolve.

Today, more than ever, it is clear to us that the soccer industry as we know it
must move towards a modern and progressive industry. as we know it must
move towards a modern and progressive industry. More inclusive and fairer for
all of us who are part of it. In short, at Word Football Summit we open the way
to the soccer we want; the one we need. we want; the one we need.

Incorrect Spelling

wis  Wis  worldfoothallsummit ~ WORLD FOOTBALL SUMMIT

When the trademark is written, it
should be done as shown in the
example; WFS and World Football
Summit.

We will not write “World Football
Summit” as shown in the examples
of incorrect spelling.

World foothall Summit

30
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WES adapts its visual style to effectively engage its audience.

The style is versatile, which means that we can adapt the brand identity
manual to different scenarios where it will be involved and cover all the
needs of World Football Summit.

The brand identity manual should always be followed when creating any type

of material.
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Buld

“The Net” is built on a 1x1 grid, which
can be adapted according to the format
or size of the piece. The net must
always be applied in “Rebel Blue” to
create an iconic element of the brand
and make this gesture a symbol. To
determine the stroke of the net we will
always start from a size of 1080x1080
px where the stroke will always be
2.5pt. Taking this as a basis, we will try
to adjust to the proportion of the same
thickness. Always under the designer’s
criteria.

36
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Logo

Responsive version

“The Net” has a liquid character; it has
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Font situation. The logo can be placed in
any corner of the design.

Color
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The Net

To maintain brand consistency and
coherence, we have to use “The Grid”
in an oxygenated, where the grid is
sufficiently generous and helps to
create harmony with the content.

Incorrect uses

Division saturation

Very tight space

Non-square proportions

Network rotation

38
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Goal

With this effect we seek to represent

the concept of the ball hitting the net.

The goal is a vehicle to success, a
virtue closely linked to WES.

NOTE:

When using the deform tool, in some
cases, it can generate somewhat more
angular curves. In such cases, we will
use the Smooth Tool.
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EXpressions

Depending on the moment,

application, or audience, the net can
be more rational or more expressive.

nationa

Expressive

41
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Ways of use

The net can be applied in a
number of different ways to
provide both dynamism and
opportunities for use. There
are three versions; the “Relax”
version which is always applied
with a margin, the “Expanded”
version where there are no
margins and the
“UltraExpanded” version
where a part of the network is
zoomed in.

Relax - Version with margins

Julie
Uhrman -

Angel City FC

Expanded - Margin-less version

Julie
Unrman

Angel City FC

-

| wrs

Ultra Expanded - Margin-less version

WHAT’S
NEXT IN
FOOTBALL?

Talks

e

Theend
0f racisim

with Thierry Henry

42
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Introduction
. avnu s 1080x1080px - Margins: 5% of width. 1920x1080px - Margins: 5% on the narrowest side.
0go
0 Columns: 4 columns. M Columns: 4 columns.
Responsive version _ _ ) ) - .
To build the grid we will take into sl Gutter: Same as margin. Al Gutter: Same as margin.
Color account three aspects: margins,
Font columns and gutter. We start by

obtaining the proportion of the
narrowest width of the piece. For
Visual example: in a vertical part the
narrowest width would be the
horizontal part. To obtain the
margin, 5% of the surface is

Track Events calculated, this can be can be done
with the Illustrator Scale tool.

Textual expression

Overview Argq.

Global Events

Services
Awards NOTE: This standard covers 90% of
The Club the possible applications, in some

cases and always under the
supervision of the branding
department, its size can be modified
to adapt it to specific situations.

The Most Inclusive Match
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Layouts

To build the grid we will take into
account three aspects: margins,
columns and gutter. We start by
obtaining the proportion of the
narrowest width of the piece. For
example: in a vertical part the
narrowest width would be the
horizontal part. To obtain the margin,
5% of the surface is calculated, this can
be can be done with the Illustrator
Scale tool.

NOTE: This standard covers 90% of the
possible applications, in some cases
and always under the supervision of
the branding department, its size can
be modified to adapt it to specific
situations.

70x100mm

F Margins: 5% of widht
M Columns: 4 columns

s\l Gutter: Same as margin

29,7x210mm

H Margins: 5% on the narrowest side

MM Columns: 4 columns

s\l Gutter: Same as margin

45



WFS

Introduction

Logo

Responsive version
Color

Font

Textual expression
Visual

Overview Argq.
Global Events
Track Events
Services

Awards

The Club

The Most Inclusive Match

Brand identity manual

Layouts

There are sizes that deviate from
most standardized formats. The
system can be perfectly adapted to
these situations implementing the
same criteria of use as in the most
common formats.

NOTE: This norm covers 90% of
the possible applications, and in
some cases, and always under the
supervision of the branding
department, its size can be
modified to adapt it to specific
situations.

Super
horizontal 1

Siper
horizontal 2

Super
horizontal 3

F Margins: 10% of the narrowest side
M Columns: 4 columns

sl Gutter: Same as margin

F Margins: 10% of the narrowest side
m Columns: 4 columns

s\l Gutter: Same as margin

= Margins: 10% of the narrowest side

M Columns: 4 columns

sl Gutter: Same as margin

Super
vertical

FF Margins: 10% of the
narrowest side

m Columns:
4 columns

4 Gutter:
Same as margin

46
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Breaking the Status quo.

Textual expression
Visual

Overview Argq.
Global Events
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~ Mheend
wrs  BOfracism

with Thierry Henry
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. worldfootballsummit.com
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WORLD

More business, more values. el
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ATWFS we have always Zone heyond,
j00KIng for new norizons that wil
maKe our sector evolve.

Brand platform Subheading, or
complementary
information

Today, more than ever, it is clear to us that the soccer industry as we know it must move towardsa — Followingtext

modern and progressive industry. More inclusive and fairer for all of us who are part of it. In short,

at World Football Summit, we open the way towards

the football we want, the football we need. Highlights

Hierarchy

Each of the font styles is intended
for different aspects of the brand,
and although there may be
exceptions, as a general rule these
areas of use should be followed.

To be noted:

1. Hierarchizing information:

The use of the different bodies may
also respond to functional criteria
when ordering the text.

Headlines: Manuka Medium

Text followed: PT Serif Regular
Highlights: PT Serif Regular Italic

2. Ensure legibility:

In very small body sizes, good
readability must be ensured with the
right thickness. For example, a body
that is too thin on brighter colors
can make reading difficult.

50



Theroleofscreensin
staliumstoincrease =~ o
fan engagement.

WES Europe

We live in an era where the amount of sports content available is not only vast, but it is also
immediate. Within palm’s reach, any fan around the world with a mobile phone can tune into
a live game, match highlights, videogames, or documentaries, just to name a few.

And given all of this can be done from one’s own home, football clubs find themselves having
a hard time attracting fans into the stadium, which puts further stress on their ticketing
revenue figures.

How can Lthey increase [an engagement Lhrough the action of the live match?
Other than the game itself, the screens at the stadiums reveal themselves as a key element to

make Lthe experience of altending a game unique. For this reason, we were looking forward to
having this conversation with the team at Yellowbricks Comunicacion, a business that focuses
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Serene Blue

bolor Backgrounds

For communication pieces we
will always use the
backgrounds shown on this
page. The Serene Blue
background is the color that
has the greatest impact on the
overall pieces. To enrich the
brand ecosystem we can also
use Elegant Dark and Elegant
Light. For greater impact and
contrast we will use Rebel
Yellow as a background.

Elegant Dark

Serene Blue

Elegant Light

54
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W F S Serene Blue Serene Blue
7

Text over color Aa Bl] [}B
Responsive version hackgrﬂun[ls ollowed texts

Color

Aa B Ge

Font To maintain a solid and unified
criteria, we will always apply the
. headlines and texts in sequence
Visual as shown on this page.

Overview Arq.

Textual expression

Global Events Elegant Dark Elegant Light

Track Events

Services

Awards

The Club

The Most Inclusive Match

AaBh (e

Followed texts

Clear non-branded backgrounds Clear non-branded backgrounds

AaBh (e AaBhCe

Brand identity manual
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Thenetover color
packgrountds

To gain recognition and create
an iconic brand element, it is
necessary that “The Net”
always appears in Rebel Blue.
We will never use “The Net” on
Elegant Dark and non-
corporate backgrounds.

NOTE: It is possible that in
other verticals of the
architecture another color may
be used to differentiate from
the trademarks. Always under
supervision of the branding
department.

Serene Blue

Elegant Dark

Serene Blue

[ [

Elegant Light

[ [

Non-branded backgrounds

)

[ [

Non-branded backgrounds
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uld

We can use gradients within the
visual system to meet possible
needs. They will always be placed
under the piece and will not cover
more than 25% of the piece.

NOTE: To create consistency in all
parts we will always use the same
settings.

Degradado azul Degradado gris Degradado Yellow

WHAT’S 3
NEXT IN WFS
FOOTBALL?

Talks

&=

Theend
0f Facism

RS,

. s Sevilla, Spain

with Thierry Henry 20 - 21 Sep 2023 _SUMMIT
Rebel Blue Elegant Dark Serene Blue
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Duotone

We use the duotone to create
photographs with their own
personality linked to the WFS
brand. Duotone can be made in
Photoshop in the menu:
Settings > Gradient Map.

NOTE: Whenever possible to
create consistency in all parts
we will always use the same
settings.

Duotone 01

From Serene Blue to Rebel Blue

Duotone 02

From Elegant Dark to Elegant Light
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Examples

Duotone 01

Sevilla, Spain
20 - 21 SEP 2023

WORLD
FOOTBALL
SUMMIT

EUROPE

Duotone 02

61



Brand identity manual



WFS

Introduction

Logo

Responsive version
Color

Font

Textual expression
Visual

Overview Argq.
Global Events
Track Events
Services

Awards

The Club

The Most Inclusive Match

Brand identity manual

Masks

There are two ways to apply the
images. Embedded in “The Net” or with
a Circular element. They can be used
indistinctly according to the use,
format or type of application.

NOTE: The outline of the circle must be
marked and identified in a conclusive
way. It should never be applied too thin
or too thick. Depending on the format
and size, the designer will have to
adjust the thickness to create harmony.

Embedded in “the net”

ilie
unrman

Angel City FC

bircular

Real background

Serene Blue background

Elegant Light background
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bropping

There are three different ways
to apply a cropped image.
Background: real, Serene Blue
and Elegant Light.

Real hackground

serene Blue hackground

tiegant Lient background

64
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People

We seek closer and more evocative
moments that are able to transmit and
move our audiences. Gestures, smiles,
admiration, empowerment, a look,
elegance. These are some of the traits
that should appear in communication
images. Closer shots give us more
intimacy and warmth, it is good to use
this resource when communicating.

NOTE: The personality and character of
the people will be adapted to each
continent; gestures, laughter,
formality, etc. Gathering the essence of
the country to create pride of belonging
and respect its culture.

67




WS

Introduction

Logo

Responsive version
Color

Font

Textual expression
Visual

Overview Arq.
Global Events
Track Events
Services

Awards

The Club

The Most Inclusive Match

Brand identity manual

Images have to represent the essence
of the cities, creating recognition and
pride of belonging, which can be
through its architecture or
environment, we seek to highlight the
character of the city. It is advisable
that the images have nuances or
variety of lighting; the use of night
photography can help to generate
those brightnesses and contrasts that
will help to create a visually more
attractive monotone. The night also

helps us to transmit spectacle, magic,
romanticism...
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Generic images without personality and massed Avoid visual effects Classic monuments with extreme personality

Introduction mcm‘rects uses

Logo

Responsive version
Color

Font

Textual expression
Visual

Overview Arq.
Global Events
Track Events
Services

Awards

The Club

The Most Inclusive Match

Very open spaces
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\WORLD

FOOTBALL

SUMMIT

Events

WES visual system with
its own elements.

Services
WEFS visual system

Sub-brands

Own identity because they
might have their own audiences

Products/Content

Initiatives that doesn’t need
to have the WFS endorsement.

Commercial brand

WOMEN’S WORLD FOOTBALL WORLD WORLD WORLD WORLD
FOOTBALL FOOTBALL INNOVATION FOOTBALL FOOTBALL FOOTBALL FOOTBALL
SUMMIT SUMMIT FORUM SUMMIT SUMMIT SUMMIT SUMMIT
- BILBAO - ’ RABAT - MALAGA - “ MONTERREY ‘ HONG KONG ’ MADRID ” RIYADH
yd y 4
7 MEDIA 7 SPEAKERS
HOUSE BUREAU
WORLD WORLD/
FOOTBALL
“SUMMIT FOOTBALL
SUMMIT
AWARDS

7
THE CLUB

WHAT’S
NEXT IN
FOOTBALL?
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WFS
y 4

WORLD
FOOTBALL

UMMLIT
RABAT

Global events lozos

Logo

Responsive version

This is our logo for the “Global Events”.
It is the version of the logo used for the
Font events of the different cities. It is based
on the official WES logo plus the
descriptor of the city where the event is

Color

Textual expression

Visual held.
Overview Arq.

NOTE: These usage rules apply to all
Global Events

versions of the different cities today.
Track Events

Services

Awards

The Club
The Most Inclusive Match

Brand identity manual
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ot Overview Global events logos FOOTBALL FOOTBALL
e s e showeases e various ersions SUMMIT SUMMIT
ique o, detemines s o ” S ABAT g MONTERREY

easy recognition for diverse audiences.

WORLD WORLD

FOOTBALL FOOTBALL
SUMMIT SUMMIT

- HONG KONG - MADRID

\WORLD
FOOTBALL

SUMMIT
” RIYADH
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Versions Glohal
events looos

We will use the elements within the
communication piece to determine the

version of the logo to be used in order to
obtain maximum contrast and legibility.

\WORLD
FOOTBALL

SUMMIT
- MADRID

\WORLD
FOOTBALL

SUMMIT
- MADRID

\WORLD
FOOTBALL

SUMMIT
’ MADRID
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Versions Glohal
pvents looos

In cases where, for technical
reasons, it is only possible to print
in black or white, our logo can be
adapted and used in either of the
two options.

\WORLD
FOOTBALL

SUMMIT
” MADRID

\WORLD
FOOTBALL

SUMMIT
” MADRID

80
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Responsive Global
events logos

This is our responsive logo for
“Global events”.

NOTE: These usage rules apply to
all versions of the different
continents today.

WFS

7 RABAT
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Overview Global
pvents looos

This page shows the different
versions that currently exist.
Each continent has been
assigned a color to create
differentiation between them
and easy recognition for
different audiences.

WES

< RABAT

WES

7 HONG KONG

WES

7 RIYADH

WES

7 MONTERREY

WES

< MADRID

86



WFS

Global Events

Brand identity manual

Version Glohal
events looos

We will use the elements
within the communication
piece to determine the
version of the logo to be used
in order to obtain maximum
contrast and legibility.

< RABAT

< RABAT




Global Events

Brand identity manual

Version Glohal
pvents looos

In cases where for technical
reasons it is only possible to
print in black or white, our
logo can be adapted and used
in either of the two options.

< RABAT
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Introduction

Logo

Responsive version
Color

Font

Textual expression
Visual

Overview Arq.
Global Events
Track Events
Services

Awards

The Club

The Most Inclusive Match

bolors

The colors “Blue
Europe”, “Green
Africa”, “Red Asia”
and “Orange
Americas” are the
colors intended for
use at World Football
Summit events,
depending on the
continent where they
take place. As the
name suggests, each
continent where WFS
has a presence has

been assigned a color.

MBranuda li den itdietyn tmidaandu dael marca

#25e0c7

RGB 37/224/199
PANTONE® 7472 C
CMYK 59/0/26/0

Bllle
LUrope

#79e280

RGB 121/226/128
PANTONE® 2464 C
CMYK 55/0/68/0

reer
ASIa

#f41444

RGB 244/20/68
PANTONE® 1788 C
CMYK 0/89/76/0

el
Alrica

#14682a

RGB 244/104/42
PANTONE® 165 C
CMYK 0/64/80/0

Jrange
Americas
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Correct writing

At WES Europe we have alwavs @one hevond, looking
for new horizons that make our sector evolve.

Today, more than ever, it is clear to us that the soccer industry as we know it
must move towards a modern and progressive industry. as we know it must
move towards a modern and progressive industry. More inclusive and fairer for
all of us who are part of it. In short, at Word Football Summit Europe we open
the way to the soccer we want; the one we need. we want; the one we need.

Incorrect writing

wise  Wise  worldfoothall summiteurope  World Foothall Summit EUROPE
WORLD FOOTBALL SUMMITEUROPE  Word footall summit europe

borrectt
INCOrrects uses

When the trademark is written, it
should be done as shown in the
example; WFS EUROPE and World
Football Summit EUROPE.

We will not write “World Football
Summit EUROPE”
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Global Events
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Key visuals Global events

To build the backgrounds of the
different events and to have a unique
criteria we will always follow the rules
of use shown in this page. NOTE: These
rules are intended for external
communication pieces at the event.
Once inside the event there is the
possibility to use the color of the event
in a more protagonist way.

The gradient color
It will depend on the
continent.

Location: 87%

Gradient

Type: |:I E
| =

L]
Opacity: 100%

e d
Location: 100%

Location: 100%

Location: 52%

We always use Serene Blue " NOTE:
as a transversal color to all The degraded never
events. will exceed 25% of the

total surface area of the piece.
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Key visuals
Glohal events

Each continent is
assigned a color to
create differentiation
between them. The
color position is always
in the same corner.
Color is an important
gesture to differentiate
each Event, but it is
important to remember
that it is a priority to
preserve and prioritize
the elements of the
main brand.

Europe Asia

Africa Americas
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Examples

Europe

Sevilla, Spain
00 - 0 Month Year

\WORLD
FOOTBALL
SUMMIT
’ MADRID

Africa

Riyvaah, Saudi Arabia
O0 = 00 Month Year

WORLD
FOOTBALL
SUMMIT
7 RABAT

Thierry
Henry

Ex Professional
Football Player

Thierry
Henry

Ex Professional
Football Player

Asia

Durban, South Africa
00 = 00 Month Year

\WORLD
FOOTBALL
SUMMIT
’ HONG KONG

Americas

Monterrey, Mexico
00 - 00 Month Year

\WORLD
FOOTBALL
SUMMIT
’ MONTERREY

[nierry
Henry

Ex Professional
Football Plaver

[hierry
Henry

Ex Professional
Football Player
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MBranuda li den itdietyn tmidaandu dael marca
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Track events looos

This is the build of the logo for the
different “Track Events”. To create
synergies and recognition, the name of
the event is always accompanied by the
endorsement “Powered by WES”.
Unlike the WES logo, the “Track
Events” logos are always applied in
white with the descriptor in Rebel
Yellow.

NOTE: These usage rules apply to all
versions of the different logos.

MBranuda ild deen tiditeyn mtiadnadu adle marca

WOMEN'S
FOOTBALL

SUMMIT
- BILBAO -
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Examples of Track events
020 builds

This page shows examples of how the
different “Track events” logos should
be constructed.

NOTE: The same proportions and
hierarchies will be used to build new
Track events.

WOMEN’S
FOOTBALL

SUMMIT
- BILBAO -

FOOTBALL
INNOVATION
FORUWM
- MALAGA -

101



WFS

Versions Track
gvents logos

contrast and legibility. Always

following the rules of use
shown on this page.

WOMEN’S
FOOTBALL

SUMMIT
- BILBAO -

WOMEN’S
FOOTBALL

SUMMIT
- BILBAO -

WOMEN’S
FOOTBALL

SUMMIT
- BILBAO -




WOMEN’S

Introduction V i 'I' k
Responsive version events |0g08 |
Font In cases where for technical : ; I l |\/| I\/l I |

reasons it is only possible to
, print in black or white, our
Visual logo can be adapted and used P
Overview Arq. in either of the two options. rd

Global Events

Color

Textual expression

Services

Awards

The Club

The Most Inclusive Match

WOMEN’S
FOOTBALL

SUMMIT
- BILBAO -

Brand identity manual 103
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The Club

The Most Inclusive Match

Brand identity manual

S8rvices Logos

This is the build of the logo for the
different “Services”. To create synergies
and recognition, the name of the service
must always be in full name, while
“World Football Summit” is applied with
the responsive version to give more
prominence to the service.

NOTE: These usage rules apply to all
versions of the different logos.

WEFS

< MEDIA

HOUSE
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Overview
services looos

This page shows the
different versions that
currently exist.

NOTE: The same
proportions and
hierarchies will be used
to build new services.

WES

< MEDIA
HOUSE

WES

< SPEAKERS
BUREAU
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Version services
logos

We will use the elements
within the communication
piece to determine the version
of the logo to be used in order
to obtain maximum contrast
and legibility. Always
following the rules of use
shown on this page.

WES

< MEDIA
HOUSE

WES

< MEDIA
HOUSE

WES

< MEDIA
HOUSE
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Version services
logos

In cases where for
technical reasons it is
only possible to print in
black or white, our logo
can be adapted and used
in either of the two
options.

WES

< MEDIA
HOUSE

WES

< MEDIA
HOUSE
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Awaras logo

This is the construction of the logo for
Awards. To create synergies and
recognition, the name of the service
must always be in its full name, while
“World Football Summit” is applied with
the responsive version to give greater
prominence to the service.

NOTE: These rules of use apply to all
versions of the different logos.

AWARDS
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Our logo can be used in “Rebel blue”
and “Serene Blue” colors. We will
use the elements inside of the
communication piece for determine
logo version that should be used.
With the aim of obtaining the

maximum contrast and legibility. If A W A R D S
the background is dark, we must use
the original or “Rebel Blue” logo. If

the background is light, we will
apply the logo in “Serene Blue”.
Awards

AWARDS

y 4
Versions WF S
y 4

'S

(] )

WFS

AWARDS

Brand identity manual




WFS

Awards

Brand identity manual

Versions

In cases where for reasons
technical can only be printed
in black or white, our logo
can be adapted and used in
either of the two options.

WFS

AWARDS

WFS

AWARDS

'S
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The Club logo

The Club has its own logo, which seeks
to convey a more premium and
differentiated perception. The objective
is to make you feel part of something
more exclusive and special.

NOTE: The Club will always be applied in
the same way: Serene Blue background
with the logo and “The Net” in Gold
Club.

y 4

WORLD
FOOTBALL
SUMMIT

ITHE CLUB
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Versions WO R L D
FOOTBALL

n
reasons it is ible to print

in black or white, our logo can be

adapted and used in either of the S U I\II I\II I T
two options.

“ THE CLUB

\WORLD
FOOTBALL
SUMMIT

“ THE CLUB

Brand identity manual
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The Club responsive logo

This is our responsive logo of “The
Club”. It is based on the official
WES logo.

y 4

WEFS

IRHE CLUB
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: y 4
Versions F
In cases where for technical reasons W S
it is only possible to print in black or
y 4

white, our logo can be adapted and

used in either of the two options.

The Club

WES

“ THE CLUB

Brand identity manual 132
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The Glub’s color

This vertical has its own color to convey a
perception of belonging or being part of
something more exclusive and special.

#dda21d

RGB 221/162/29
PANTONE® 2007C
CMYK 0/20/100/8

1

3

7
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“The Net™ application

To build “The Net” we use the same
criteria the Visual System chapter.
Unlike the rest of the verticals “The
Net” in “The Club” always has to be
applied in “Gold Club” to create a
representation and differentiation of
the vertical.

NOTE: All parts will be used on this
construction.

\WORLD
FOOTBALL
SUMMIT

“ THE CLUB

\WORLD
FOOTBALL
SUMMIT

“ THE cLUB

\WORLD
FOOTBALL
SUMMIT

< THE CcLUB

\WORLD
FOOTBALL
SUMMIT

Z THE cLUB
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Textos over color
hackerounds

To maintain a solid and unified
criteria we will always apply the
headlines and texts in sequence
as shown on this page.

Serene Blue

Light non-branded backgrounds

AaBh Gc

Consecutive texts

AaBh (e

Textos seguidos

Dark non-branded backgrounds

AaBh Gc

Consecutive texts
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noducion The Most Inclugive Match logo

Logo

Responsive version It is a flagship initiative by World Football
Color Summit and Integrated Dreams, designed to
Font break down barriers and create a match day
experience where everyone belongs. We
want football to be for everyone. No

Visual exceptions.

Textual expression

Overview Arq.

Global Events

Track Events

Services

Awards

The Club

The Most Inclusive Match

7
4
powered by \[/FS & g}} INTEGRATED
7
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Versions
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Introduction The Most Inclusive Match

Logo

Responsive version PBSI][]"SIVB mgﬂ

Color

Font This is our responsive logo of
Textual expression “The Most Inclusive Match”.

Visual
Overview Arq.

Global Events

THE MOST

Services

e INCLUSIVE MATCH

The Most Inclusive Match

7
powered by \\FS & {jj INTEGRATED
7
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Versions

In cases where for technical reasons it is
only possible to print in black or white,
our logo can be adapted and used in
either of the two options.

THE MOST
INCLUSIVE MATCH

7
v Y
powered by \[\/[FS & & 9 I[l)\]RTEF:AG,\l}?TED
7
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Design Department: Marketing Department:

Florencia Urquiza Cristona Morena
florencia@worldfootballsummit.com cristina@worldfootballsummit.com
Project Management Department Info

Paloma Ferndandez Niembro

paloma@worldfootballsummit.com info@worldfootballsummit.com
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